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| studyed at Sant'Anna School and | had
my PhD at PlantLab working on Cannabis
and lodine.

During my research activities | started
running Tv Shows for science
popularization on the national TV

I'm an activist for cannabis legalization
and human rights protection such as
LGBTQ+ civil right

When I'm not in the lab I love to sing, play
piano e create my own music

I'm a TikToker and social science
communicator




Analysis from Kepios shows that there are 4.65 billion
social media users around the world in April 2022,
equating to 58.7 percent of the total global population

YouTube and Facebook continue to dominate the online

landscape, with 81% and 69%, respectively, reporting ever
using these sites.




Growing share of Americans say they use YouTube;

. ‘ . . . Facebook remains one of the most widely used online

2 022/2 02 3 % of U.S. adults who say they ever use ...
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Social Media Use in 2021, by Brooke Auxier and Monica Anderson



https://www.pewresearch.org/internet/wp-content/uploads/sites/9/2021/04/PI_2021.04.07_Social-Media-Use_FINAL.pdf
https://www.pewresearch.org/internet/wp-content/uploads/sites/9/2021/04/PI_2021.04.07_Social-Media-Use_FINAL.pdf

European Project such as Horizon 2020
are boosting science communication
trough social media!

« Government programmes are boosting science
awareness;

e There is an increase in training and other supports
for scientists in public communication;

e There are more and more incentives to support
media attention to science;

e There is a growth in university research in science
communication;



Majorities of 18- to 29-year-olds say they use Instagram or
Snapchat and about half say they use TikTok, with those on the
younger end of this cohort — ages 18 to 24 - being especially likely
to report using Instagram (76%), Snapchat (75%) or TikTok (55%).
These shares stand in stark contrast to those in older age groups.
For instance, while 65% of adults ages 18 to 29 say they use
Snapchat, just 2% of those 65 and older report using the app - a
difference of 63 percentage points.

Social Media Use in 2021, by Brooke Auxier and Monica Anderson



https://www.pewresearch.org/internet/wp-content/uploads/sites/9/2021/04/PI_2021.04.07_Social-Media-Use_FINAL.pdf
https://www.pewresearch.org/internet/wp-content/uploads/sites/9/2021/04/PI_2021.04.07_Social-Media-Use_FINAL.pdf

EVERYTHING YOU WANT

as long as you're expert
in the tield you chose
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EVERYWHERE YOU WANT
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Where should | communicate
science on social?

Think about

your target
avudience

Each social has its own speciticity,
medium age, communication mood:

doing comedy videos on LinkedIn is y
probably useless whereas on TikTok n [

is vital.
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/ You should consider whether you want to communicate 'I'o*

O
o experts or to laypeople: .




External communication can *
be convey to:
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HOW THE *

ALGORITHM WORKS?

Socials want you to spend as much time as you can on social media. The
way the algorithm knows you're doing a good content is based on different
Jarameters:

« How long you're watching the video?

e Likes, comments, shares; follows.




The importance of crosstalking profiles

Ecochamber effect



https://www.pnas.org/doi/epdf/10.1073/pnas.2023301118
https://www.pnas.org/doi/epdf/10.1073/pnas.2023301118

The importance of crosstalking profiles

Ecochamber effect




HOW TO AVOID
FAKENEWS?

Being an expert is sufficient to be a science communicator?
How to avoid easiness of science complexity?




Laypeople's dependence on exp&/

support

]

When science
becomes too easy




Laypeople's dependence on expw/

support

When science
becomes too easy

The case of retinoic acid
or retinol treatment




What if the expert is not reliable?

)

thical Boundaries




What if the expert is not reliable?
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Ethical Boundaries




What if the expert is not reliable?
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thical Boundaries




GENERAL FEATURES ON IG .
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Motivate your
audience

It is preferable that your texts have o property of

virality. Monitor how often your subscribers repost your

publications and show them to other people.
Motivate them!

Always answer to comment and interactions!
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NOTJUST
ANALYTICS



https://www.notjustanalytics.com/

®- t
B
|

O
4

s
4

& Prova Remix

@ suc__ces;mentora-? ‘ V

Remix con millionaires_motivated
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A 1 For The Weekend © Self-confidence !
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PODCAST:

A NEW WAY OF SCIENCE
POPULARIZATION




Podcast Listenership Worldwide Forecast,
by Region/Country, 2022-2025

An incredible success

Scientific Podcast

Generation Z looks to novel media,
including podcasts, to learn of the
latest scientific innovation:s.
Suggestions and advantages:
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* Narrative communication is
preferable;

« Communication and outreach:;

e Possibility to reach general and
sectoral public;

2022 2023 2024

mie M orth America =l \Westerm Europs sl nnan

Forecasted Internet users of any age who listen to
a podcast via digital stream or direct download
on any device at least once per month. Data
sourced from eMarketer, August 2022.
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The importance of carving out a
specific niche

La ftsﬁé qtulaﬁltlstji'ca |
P O d C Q S 1- in chiave semplice

Some examples of science
podcasts:

o Scientificast — Scientificast

o Oltre la Pelle Diary: Storie in ascolto - Novartis /
VOIS

o Il gorilla ce I'ha piccolo - Vincenzo Venuto /
Storielibere

« MIELO-Spieghi Podcast - Novartis / VOIS SCIE"tIflcuSt

am
» Fottuti geni - Massimo Temporelli / Storielibere ey
' g | gorllla

» Digitalia — Franco Solerio ce I'ha piccolo
» Il cantico dei quanti - Gabriella Greison
o Storie brutte sulla scienza - Barbascura X

o Le magnifiche della scienza — Gabriella Greison
/ Intesa Sanpaolo



https://vois.fm/i-9-migliori-podcast-di-scienza-in-italiano/#h-scientificast-scientificast
https://vois.fm/i-9-migliori-podcast-di-scienza-in-italiano/#h-oltre-la-pelle-diary-storie-in-ascolto-novartis-vois
https://vois.fm/i-9-migliori-podcast-di-scienza-in-italiano/#h-oltre-la-pelle-diary-storie-in-ascolto-novartis-vois
https://vois.fm/i-9-migliori-podcast-di-scienza-in-italiano/#h-oltre-la-pelle-diary-storie-in-ascolto-novartis-vois
https://vois.fm/i-9-migliori-podcast-di-scienza-in-italiano/#h-il-gorilla-ce-l-ha-piccolo-vincenzo-venuto-storielibere
https://vois.fm/i-9-migliori-podcast-di-scienza-in-italiano/#h-il-gorilla-ce-l-ha-piccolo-vincenzo-venuto-storielibere
https://vois.fm/i-9-migliori-podcast-di-scienza-in-italiano/#h-mielo-spieghi-podcast-novartis-vois
https://vois.fm/i-9-migliori-podcast-di-scienza-in-italiano/#h-mielo-spieghi-podcast-novartis-vois
https://vois.fm/i-9-migliori-podcast-di-scienza-in-italiano/#h-fottuti-geni-massimo-temporelli-storielibere
https://vois.fm/i-9-migliori-podcast-di-scienza-in-italiano/#h-digitalia-franco-solerio
https://vois.fm/i-9-migliori-podcast-di-scienza-in-italiano/#h-il-cantico-dei-quanti-gabriella-greison
https://vois.fm/i-9-migliori-podcast-di-scienza-in-italiano/#h-storie-brutte-sulla-scienza-barbascura-x
https://vois.fm/i-9-migliori-podcast-di-scienza-in-italiano/#h-le-magnifiche-della-scienza-gabriella-greison-intesa-sanpaolo
https://vois.fm/i-9-migliori-podcast-di-scienza-in-italiano/#h-le-magnifiche-della-scienza-gabriella-greison-intesa-sanpaolo

Experience at Sant’/Anna School

]

Promoting Research
Project

Scuola Superiore Sant'Anna
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https://open.spotify.com/show/4VJlyFsJarzadgvYotkTgc

My POCICQSt * WATERSTICK @%@-@E

PILLOLE
D ACUUU-

Talking about water

con ﬂg‘?éb Martinelli

A podcast can be supported or
payed by a company. How to
decide to accept a venture to

invest in our work? Fbillole dl Acqua

e Is there a product to be sponsorized?
« Should science be free of investement?
« Who finds the sponsor?

Dr Podcast Audio Factory Ltd

YR


https://open.spotify.com/show/2lESgtqhCqtJE5y3gW171B?si=6cbcf33cdda24de1&nd=1&dlsi=61ecf624076f4271
https://open.spotify.com/show/2lESgtqhCqtJE5y3gW171B?si=6cbcf33cdda24de1&nd=1&dlsi=61ecf624076f4271
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TIKTOK AS THE LAST

FRONTIER OF EDUTAINMENT

B @




As reported by CNBC, TikTok global

monthly users increased from about 507 «

million in December 2019 to 689 million
in July 2020, reaching 1 billion globall
monthly users in September 2021.

More than two thirds of active TikTokers
are under the age of 30

For its users, TikTok has become a
widely used source of information on
popular culture as well as on other
issues, and even news

yd


https://www.cnbc.com/2021/09/27/tiktok-reaches-1-billion-monthly-users.html

Short meme videos, between 15 and 60
seconds, have become a defining feature of
the platform.

While TikTok is mostly famous for memetic
videos featuring lip-syncing, dance routines,
and comedy skits, the platform has also
experienced an increase in science-related
content since 2019

Recently, TikTok has also
collaborated with scientists to
launch #scienceathome and
#tlearnonTikTok to promote the
platform’s educational impacts



General Scenario

e Is not one way dissemination but it has a

® - -
l k l k two way approach:infact it has a lot of
' O ways of interactions: reposting, duet, the use
of audio from a video;

f e 0 t u r e s e It has a vernacular creativity and

languages;
#ecience e On TikTok, a platform dominated by Gen-Z
H o creators, vernacular creativity is manifested

by its users technical saviness (employing
sonic and visual elements, editing, using
filters) and cultural literacy in the youths’ in-
jokes and coded visual grammar;




General Scenario

Who‘l' do l
find on
TikTok?
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Phillip Cook

@chemteacherphil @

16 3,7M 49,4M

Messaggio ,Q\, v

Do science
Stay curious
Be happy
Ve V4

& https://linktr.ee/chemteacherphil

Chemistry

Science in Making

More than half of the science memes
(59%) present “science in the
making”"—that is, visualizations

and /or explanations of (steps of)
the research process

-


https://vm.tiktok.com/ZML3vnohC/?k=1

Zeke Darwin

s Biology

@science_is_real

239 533,6K 13,8M

Sequiti Follower Mi piace

Explanation

Messaggio ,Q‘, [ > ] v

Explore Our Planets Ancient Past

Venmo: isarus21
= = =]

& https://www.patreon.com/ZekeDarwin

e 21% of the videos fall into the
" “explanation” category, which
e refers to content used to explain
scientific concepts i

(&) The Tanis Site  [3)] Why T. rex had arms.

Weird Science: |
: Il Hagfish Slime
I (with video)

‘1- Good News For e 1
The Saiga Antelope MRS 3

’_‘- ; _: 1‘ ) a5 =
Dazm Y T D 2,8

I e . by @ perfect crealor.” ... 3 : :
Humans Didn’t Evolve ﬁ’- i \
From Modern Apes. ,c, 4 S o =
- _ i



https://vm.tiktok.com/ZML3cdGeJ/?k=1

Important features

TikTok mood and
cohsequences

o A lot of science video are ironic
performances;

 The idea is entertain with science not
only to have fun but also to promote
good medical pratices such as HPV
vaccine;

Problem

e Pseudoscience and science trolls flourish
on TikTok.



https://vm.tiktok.com/ZML3ck6Ea/?k=1
https://vm.tiktok.com/ZML3ck6Ea/?k=1

1. Influencer Marketing

A great way to leverage TikTok is by engaging with the influencer
community. Because influencers have a solid understanding of the
platform, they can transform stiff brand messages into fun and
creative videos. This type of marketing is particularly effective at
opening your content to a new audience and boosting brand
awareness.

2. Original Content

Although fans of TikTok love original content, you don't need to spend
hours coming up with the next viral trend. Often, the best performing
TikToks are ones that replicate or recreate a current trend. Start by
exploring the app, its trends, and where your brand can join the fun.

3. Paid Ads

TikTok ads are a relatively new addition to the platform. Powered by
their own advertising p|atform, TikTok For Business, brands can run in-
feed ads or create branded hashtags and video effects.

Although many of the first brands to join TikTok were large, well-
known companies, it can still be helpful for small businesses to look at
why brands of all sizes are joining the platform.



Fun and culture!

#Iimparacontiktok

Giovanni Muciaccia Q) Benedetta Santini Q1 medmaki

uffizisocial

(
J

@uffizigalleries @ @filosofia.e.caffeina

@giovannimuciaccia @ @alessio.desanta

3 624,6K 5,0M 88.2K 636.1K 148,7K 1,5M 381,5K 15,5M

- 1T -

Messaggio ,-C-)-'_3

Per info e collaborazioni:
info@247production.it

Qo

FATTO?!

The Renaissance. Now.

Artemisia, Botticelli, Caravaggio
and much, much more!

La filosofia puo cambiarti la vita. Una volta qui era tutta campagna

m = alessio.desanta@gmail.com

. : 3 IG: @alessio_de_santa
& filosofiaecaffeina@gmail.com -

& Www.llovestorytelling.it/linktree

& studentessa di Medicina
g'”_. Educazione S3ssuale

&2 SulG parlo! SEGUIMIY

[2 D&R & www.uffizi.it

[ D&R [z D&R

@) Curiosita (3 Internet @) () Cartoni animati

Il primo film tratto
i daun videogioco

Il Gabibbo é Hnite
in iribunole | Guardare film

gratis LEGALMENTE

i

B N Y
hAK

| L'Oscara ' Rispondo in 20 Guardare film
Jackie Chan

||L »

Sono INCINTA! £ @&

Ma con protezioni,

VACCINO COVID:
Dopo quanto si &
protetti?? / [b @

Come funzional il
VIAGR4A? N ¢ @

FREBDITSE UWS, cos’ & successo???

] d
- DECIROHET T s =i — ey

pirs. S A SentAgostho. | | 1 B domande PT2
> 216,6K Pt i — [, 107,9K I I —— .

secondi a tutte le con la vostra crush
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TikTok For Universities

1.School orientation
campaign;

2.Science popularization
activities;




TikTok fFor Universities

1.School orientation ginecolog_foma
campaign: 7 creators to R )
disseminate the opportunity
of studying at Sant’'Anna

fabianamanager @ D < ale.conomista

493 161 MILA 495

Post follower seguiti

528 59,7 MILA

Post follower

ECONOMISTA

Alessandro Cascavilla
Personaggio pubblico
Un giovane quasi economista* che spiega l'eco

Fabiana Andreani - Career Tips
{23 La ZIA di orientamento e lavoro
« Scelte, CV, Colloqui, Carriera

Dott.ssa Chiara Di Pietro
&4 Una Ginecologa Per Amica®
& La ginecologia alla portata di tutti

Collaborazioni & chiara@ddfinfluenceragency.com s COLLAB via Email (tasto “;) © Fondatore @economiadelsuicidio
Ordina il mio libro LJSCOPRI TUTTE LE RISORSE QUIEJ @ Prof. di Scienza delle Finanze
www.amazon.it/Una-ginecologa-amica-Chiara-Pietro/dp/... linktr.ee/Fabianamanager Sto lanciando il mio corso #ALE &
bit.ly/ApprendereLEconomia
Segui gia v Messaggio +2 Segui gia v Messaggio E-mail +2,
Segui gia v Messaggio E-mai
. VRN \ ; _ f -
stefanobertacchi Q sos < ruggerorollini Q sos \t"m é e -
< checcaflo O = = . ' GiornAle immobiliare
. Pr CV CHEQ

TN B MAlsas Als [FRREISO R PR

753 34,8 MILA  2.238

Post follower seguiti

435 123 MILA 489

Post follower seguiti

tlon.it &

1.201 183 MILA 997
Post follower sequiti

Stefano Bertacchi

o Industrial Biotech | & PhD researcher | 2’ Science
Communicator |E® EU Bioeconomy Youth Ambassador | %
Book writer | gg Content creator | (s Philatelist
linktr.eefs.bertacchi

Visualizza traduzione

Ruggero Rollini

() Comunicatore della Scienza

@ Laureato in Chimica

N\ Autore per Superquark+

W C'é chimica in casa (Mondadori)
linktr.ee/RuggeroRollini

830 252 MILA 733
Francesca Florio Post follower seguiti
+ Dottore magistrale in giurisprudenza
-cultore di diritto penale

«divulgatrice social

—. Cum feris ferus... altro

www.daimieilegali.it/

Tlon

Personaggio pubblico

Video di Maura Gancitano, post di Andrea Colamedici
@edizionitlon ¥ @libreriateatrotion M @ilpod.it ’é
Calendario degli eventi su

www.tlon.it/calendario

Segui gia v Messaggio E-mail Segui gia v Messaggio

Segui gia v Messaggio

/ =)

EU Bioecon... Storia Cina EU Ambass... Virus chimera Botulin Chi Sono?  Tensioattivi

Segui gia v Messaggio E-mail 4

—)

Pulire Eco? Plastica Clima in

FOTO MINO... ABORTOU.. Aulavuota Daimieilegali E veroc

Libri Letti  Via

IN LIBRERIA DAL 15 SETTEMBRE
-




TikTok For Universities

2. Science popularization
activities

RQ Cerca

TRE EAZIENTI
TQFINANO A CAMMINA

A RN
,.’;:'s\\. \

inelli - 2-13

minare dopo la pars
presto si spera po

ock Epic-@Joy

» 213K A 91 Altri dati

FOTONICA INTEGRASA

P 125K 12

Altri dati
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LET S PRACTICE!




Start your career as TikToker ! . - L

Let s make a video .

« Define the goal and the Ideq;

Let your self be inspired by foreing
content creators.

Heyti
''''''
33333

« Produce a Script;

e Record;




Start your career as TikToker

)

Let s moke o video




Start your career as TikToker

Let s make o video

e You need your phone;

 Download Inshot or Cap Cut (a video
editing app);

e Find your style, write your video and
record it with your camera;

If you want to be super professional:

« Get a microphone;

\ « Get aring light;
.
o '




i

Let s make o video

Start your career as TikToker

On tiktok the caption can be really short

# are really important: #foryou and in Italy
#perte are ashtags that can place your
content on a specitic board.

Follow the platform trends and ashtags;

Answer to all the comment you receive to
get your community more and more

engaged;

\
& -




Tips

How to be a good
performer

 Breake the ice between institutions and
citizen, be simple;

« The context and the audience is
important, imaging how your audience
could react to your words;

o Ask your followers, create relationships;
e Try to overcome your echochamber with
partenership with different profi|es or

institutions;

« Do not talk if you're not an expert;

« Grow with your comunity;
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THANKS




